
Christi came to me in August 2020 with a vision of growing her membership, Adulting 101,
significantly.

Christi has a huge audiences of 2.2M+ followers on Instagram alone. She did her first beta
launch with her warm audience and now she was ready to bring her membership to new faces

to grow it.

We started with a simple campaign with a freebie to build her list, "The 9 Things I Wish I Knew
When I Graduated", until we were ready to launch in September.
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Here are a some amazing results we have gotten from this freebie:

COST PER LEAD
GOAL: $6

ACTUAL: $0.37-$0.97

CTR (LINK CLICKS)
GOAL: 1%

ACTUAL: 1.25%-2.04%

LANDING PAGE CONVERSION
GOAL: 20%

ACTUAL: 37.77%

Next up, the Adulting 101 launch!
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Now it's September we're ready to launch!

We do a campaign to get opt-ins to Christi's free challenge so
they can get to know Christi more.

COST PER LEAD
GOAL: $6

ACTUAL: $0.67-$1.70

CTR (LINK CLICKS)
GOAL: 1%

ACTUAL: 1.03%

LANDING PAGE CONVERSION
GOAL: 20%

ACTUAL: 44.77%

After these ads, we run a retargeting campaign for open
cart and a down sell campaign for a $1 trial to sell the $22 a

month membership. In total we spent We spent $1,331.94 in
ad spend and had a ROI of $33,789. That is a 25.36X ROAS!


